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To the Student

THE IMPORTANCE OF CONSUMER EDUCATION

Today, more than ever before, individual and family consumers are
faced with certain fundamental questions. How can they keep up with
the rising cost of living? What are the basic economic principles that
they should apply to spending decisions? How can they cope with the
increasing complexity of the marketplace and the goods and services
it offers? Perhaps most fundamental of all, how can they distinguish
between wise and unwise buying decisions? In order to deal effec-
tively with these questions, today’s consumers must be informed.

The major objective of Consumer Education and Economics and its
supplementary materials is to help you become an informed con-
sumer. To meet its main objective, Consumer Education and Economics
focuses on the specific consumer issues you will encounter during
both your school years and adult life. After studying the text, you
should be able to demonstrate an understanding of the following con-

cepts and skills:

How our economy functions

How to make purchases wisely

How to manage money to best advantage

How to evaluate sales and advertising practices

How to guard against fraudulent or deceptive sales practices

How to be socially responsible

NI W N

UNIT ORGANIZATION

The text is organized in twelve units. Unit 1 provides the basis for
an understanding of the consumer’s role in our economy. Unit 2 and
3 deal with money management. Units 4 and S discuss the advantages
and disadvantages of credit. Unit 6 covers the various types of insur-
ance. Units 7 through 11 examine buying practices and problems
related to specific goods and services such as transportation, clothing,
food, housing, and health and legal care. Unit 12 discusses social
responsiblity, including citizenship and the environment.

Each unit in Consumer Education and Economics begins with a unit
opener which contains an Attitude Inventory. An Attitude inventory
is designed to gauge your perceptions of the subject matter contained
in the unit both before and after reading the unit.

CHAPTER ORGANIZATION

The units themselves are divided into two to four chapters. Each
chapter begins with a chapter opener. These two pages list the objec-
tives of the chapter and the key consumer terms.

Throughout the text, vocabulary is given special treatment. As in any
specialized field, consumer education has developed a terminology




To the Student

pec.uliarly its own: Universal Product Code, warranty of merchantability,
.umt pricing. Vocabulary is presented in three steps. First, key terms are
introduced and defined at the beginning of each chapter. Second, each
term appears in boldface type when it is given its first or principal use in
the text. Third, the key terms are used in a vocabulary exercise at the end
of faach chapter. Each chapter ends with chapter review activities
designed to help you review chapter content. The activities include sim-
ple content review (Reviewing Consumer Terms and Reviewing Facts and
Ideas), applications (Problem Solving and Decision Making and Building Aca-
fiemic Skills), outside research (Consumer Projects), and cooperative learn-
Ing activities (Family Economics and Debate the Issue). Used together,
these exercises provide both immediate and long-term reinforcement of
newly introduced material.

CHAPTER FEATURES

Each chapter contains interesting facts and features.

B “Real World Journal” is a journal writing exercise found on
the chapter opening pages. This
activity gives you an opportunity to investigate and record how
consumer economics concepts relate to your life.

B “people Making A Difference” focuses on people who have

made a significant contribution to their community. The feature

asks you to brainstorm ways that you can contribute to your
community.

“Dollars & Sense” gives short tips on how to budget and save.

® “The Global Consumer” tells facts that relate chapter content
to consumers in the rest of the world.

B “Flashback—Flashforward” provides “Did you know?” type
facts about what it was like to be a consumer 25-50 years ago
compared with today.

B “Consumer News Clips” are consumer news articles from
newspapers and magazines such as The Wall Street Journal and Time.

¥ “Careers in Focus” investigates consumer careers related to the
unit.

As you will learn from reading this text, it is easy to be a consumer.
It takes education, however, to become a wise consumer. Consumer
Education and Economics provides you with the essential knowledge
and know-how needed for a lifetime of wise consumerism!

Ross E. Lowe
Charles A. Malouf
Annette R. Jacobson




